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LMC
LITERARY MEDIA & COMMUNICATIONS
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MISSION STATEMENT
Literary Media and Communications student-artists

LMC
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train to communicate their concepts visually,
orally and in writing. They collaborate and engage
with their peers and teachers to conceptualize,
design and produce works in creative writing,
film, photography and various media. Each of our
student-artists learn and apply the professional
habits of creatives: revision, workshopping, public
presentation and publication submission. We work
to ensure that each creative medium is introduced
to our student-artists with its distinct fundamentals
so that they can best thoughtfully engage with
communities through their work and showcase
their unique values and points of view.
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THE ELLINGTON CREED
ELLINGTON’S GOAL IS TO BE A COMMUNITY OF ARTISTS,
LEARNERS AND LEADERS. IN ORDER TO REACH THIS GOAL,
WE ASCRIBE TO THE CREED:
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COMMITMENT RESPONSIBILITY

EXCELLENCE

EMPATHY

DIGNITY

THE HABIT OF
APPLYING YOUR
TALENTS TO A TASK
OR PROJECT.

STRIVING TO MEET
A STANDARD THAT
DEMONSTRATES
MASTERY OF
AN IDEA OR
TECHNIQUE.

INTENTIONAL
CARE AND
CONSIDERATION
OF OTHER’S
FEELINGS,
THOUGHTS AND
EXPERIENCES.

CONDUCTING
YOURSELF, AT
ALL TIMES, IN
A RESPECTFUL,
UPLIFTING MANNER
THAT SHOWS YOU
RECOGNIZE YOUR
CONNECTION TO
A PRESENT, PAST
AND FUTURE
COMMUNITY.
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ACTING IN A WAY
THAT ACKNOWLEDGES
THE CONNECTION
AND DUTY YOU HAVE
TO YOURSELF AND
OTHERS.

DUKE ELLINGTON SCHOOL OF THE ARTS
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INTRODUCTION
Literary Media and Communications is a unique program that builds proficiency in the integrated skills necessary for success in writing, creating, and
producing creative work across an increasingly broad array of platforms.
With writing and storytelling as its core, the program develops a foundation
in the theory and practice of crafting fiction, non-fiction, and documentary
narratives. Student-artists choose spoken word,
journalism, photography, television, film, and
digital media and learn through a progressive
process of lecture, discussion, critical analysis,
master classes, and hands-on project-based
learning. By Grade 12, student-artists will
have the skills to produce self-driven
projects for public distribution and
knowledge of the legal, financial
and entrepreneurial aspects of
producing creative work.

6
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Duke Ellington students are
required to pay a yearly activity
fee of $200, which directly
benefits the arts department in
which they are enrolled.
This fee should be paid at the
time of registration but can
be paid in installments. Money
orders and checks should be
made payable to DESAP (in the
memo portion of the check:
LMC Department).
These fees help to cover
project licensing, field trips,
publication of print projects,
and computer software.

8
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CURRICULUM APROACH

STUDIO
ART FEES

AN INDUSTRY-FORWARD
PRE-PROFESSIONAL FOCUS
The department provides instruction
using a progressive training system from
fundamentals to practice to guided
projects to independent production and
entrepreneurship, designed to explore and
build a student-artist’s capacity to develop,
write, plan, and execute the concept across a
broad range of platforms.

The program meets the increasing demand
for professionals in media to possess multiple
skills, be entrepreneurial in their creativity,
understand the rapidly-changing distribution
landscape for their work, and navigate the
many varied ways audiences consume content.

DUKE ELLINGTON SCHOOL OF THE ARTS
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CURRICULUM APROACH
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COLLEGE AND CAREER
Student-artists who graduate from the program attend a
wide range of top universities across a spectrum of mediafocused majors, including journalism, film, television
production, screenwriting, animation, commercial
photography, tand public relations.
The program provides a robust and industry-relevant
foundation for the pursuit of content-related careers,
including directors, producers, showrunners, screenwriters,
journalists, photojournalists, digital content creators,
musicians, and media executives, media sales, advertising
copywriters, ad sales, media financing and distribution,
documentary filmmaking, narrative filmmaking, talent
representation, editors, audio producers, voiceover artists,
game developers and creators, comic book creators and
more.
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CURRICULUM
The Literary Media and Communications Department works
towards training the 21st century artist in creating stories across
a range of platforms.
9TH GRADE

CREDIT VALUE

S1 Cinematic Arts Production A

.5 Credit

S2 Cinematic Arts Production B

.5 Credit

Media I

1 Credit

S1 Writing Workshop IA

.5 Credit

S2 Writing Workshop IB

.5 Credit

Writing for Media

1 Credit

10TH GRADE

CREDIT VALUE

S1 Writing Workshop IIA

.5 Credit

S2 Writing Workshop IIB

.5 Credit

Cinematic Arts Production II

1 Credit

Journalism I

1 Credit

Media II

1 Credit
DUKE ELLINGTON SCHOOL OF THE ARTS
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CURRICULUM

COURSE DESCRIPTIONS
CINEMATIC ARTS PRODUCTION
Cinematic Arts Production A/B: Introduction to Cinematic Arts

11TH GRADE

CREDIT VALUE

Media III

1 Credit

Journalism

1 Credit

S1 Play Analysis

.5 Credit

S2 Technical Writing

.5 Credit

Cinematic Arts Production

1 Credit

Introduction to basic filmmaking, this course offers an overview of and exposure to film
through a theoretical, aesthetic, and practical framework. Student-artists will be introduced
to media concepts, techniques, and theories in which they will analyze the context and
application of audio and film. Student-artists will receive practical experience in all three
stages of production: pre-production, production, and post-production. The approach
combines lecture, discussion, screening, and industry professionals-led workshops. The
course will also focus on the history of the early filmmaking silent film era.
Final projects: Short screenplay, production book, and two silent films.

Cinematic Arts Production II: Intermediate Filmmaking and Video Editing

Senior Project: LMC (LSMP)

1 Credit

Journalism III

1 Credit

Cinematic Arts Production IV

1 Credit

In this intermediate course, student-artists will craft short narrative films from script to
edit. Through talks, screenings, workshops, and practical exercises, a portion of the class
introduce students to various theoretical concepts in film editing while encouraging them
to explore and discover innovative approaches to using film language. In addition, students
will be introduced to the technical and creative demands facing the filmmaker in the postproduction process and to practice and improve their editing skills.

Arts Internship (Entrepreneurship)

1 Credit

Final Projects: Music video, production book, and short film.

12TH GRADE

12
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CREDIT VALUE

DUKE ELLINGTON SCHOOL OF THE ARTS
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ARTS INTERNSHIP/ENTREPRENEURSHIP
Cinematic Arts Production III: Advanced Filmmaking and Video Editing
This filmmaking course is a theoretical and practical hybrid. Student-artists will be
challenged to think about the properties of film and understand the role technology plays
today. Students will investigate the structure of a film narrative. Students will experience the
digital filmmaking process from script to screen.
Final Projects: Production book and two short narrative films.

This course for seniors explores the history, fundamentals, challenges, and
opportunities of media ownership and entrepreneurship. Through lectures,
master classes, and hands-on experience, student-artists focus on the
basics of legal, financial, strategic, marketing, and other critical decisions
necessary to plan, launch and succeed in content creation and other mediarelated businesses. Student-artists will gain practical experience through
the operation of the Literary Magazine and by developing a media brand,
business plan, and final project.
Final Projects: Create a media brand and business plan.

Cinematic Arts Production IV: Documentary Filmmaking
This is an introductory course to documentary storytelling. The goal is to introduce
student-artists to an examination of creativity and basic principles of traditional non-fiction
storytelling. There will be an emphasis on cinematic forms: aesthetics, intellectual, and
ethical. Instruction will focus on the documentary process: preproduction, production, and
postproduction.
Final Projects: An 1-minute and 3-5 minute documentary short film.

JOURNALISM
Journalism I: Fundamentals and Ethics of Journalism
The course explores the writer’s role and importance in telling others’ stories and the ethics
involved in creating the “first draft of history.” Through lectures, debates, films, speakers, and
guided projects, the class explores free speech, copyright, law, history, society, and culture
and their connection to the process of writing in journalism.
Final Projects: 1000-word minimum interview (written or audio) and personal
zine.

14
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MEDIA
Journalism II: The Writer’s Room: Student Newspaper and Podcast

Media I: Principles and Elements of Photography

Through group exercises and independent work, student-artists explore the elements of
collaborative story creation, including research, data, fact-checking, sources, information
gathering, interviews, learning to question authority, and the production of team storytelling
through the editing of the student newspaper and development of group podcasts.

This course introduces student-artists to the fundamentals of digital photography and
videography. Through learning the key principles of art and design in photography; balance,
rhythm, pattern, emphasis, contrast, unity, and movement, student-artists will form a
foundation for visual storytelling. In addition to composition and framing, student-artists
will learn various lighting techniques; three-point lighting, silhouette lighting, Rembrandt,
slip and loop lighting. Lastly, in this hands-on course, student-artists will be introduced to
five types of photography: Portraiture, Fashion/Editorial, Architectural, Photojournalism, and
Product Photography.

Final Projects: 1500-word investigative report and personal zine.

Journalism III: Independent Journalism | Writing Criticism, Analysis and
Commentary
Through theory and practice, student-artists examine the principles of enterprise and
investigative journalism and learn to formulate their independent interpretations of national
and global issues, politics, race, climate change, arts and culture, and genealogy for those
views into intelligent criticism and analysis.
Final Projects: A choice of a collection of poetry and/or fiction based on a
historical event or a multimedia journalism project.

Final Projects: Introduction video, 5x5 short video, photo sequence, and
completion of a silent film.

Media II: Audio and Sound Design
Student-artists learn to record, acquire, manipulate, and generate audio elements in the
course. Understanding the four key elements of sound design; ambiance sound, foley
sound, audio effects, and voice-over, student-artists will create quality audio recordings to
accompany the visual imagery.
Final Projects: Music video, P.S.A., and news segments.

16
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SENIOR PROJECT: LMC
Media III: Advanced Video Production
In Media III, we examine principles of storytelling from various technical and creative roles,
such as director, cinematographer, and editor. No matter what position a filmmaker plays in
making a movie, they are responsible for enhancing the script through specific storytelling
techniques that manipulate an audience’s mood and understanding of the world. By
focusing on the art and science of visual storytelling, student-artists will use specific
examples from movies to uncover filmmaking tricks that will apply to their projects.
Final Projects: An 1-minute and 3-5 minute documentary short film.

WRITING FOR MEDIA
In the course, student-artists learn to gather information, analyze, evaluate
media messages, and explore writing content for specific audiences.
Final Projects: Digital media tutorial project, Infographic design, and social
change service announcements.

WRITING WORKSHOP
Writing Workshop IA & IB: The Fore-Word: Creative Writing & Performing
First Year Workshop

PLAY ANALYSIS/TECHNICAL WRITING
This course is an introduction to the development and analysis of featurelength screenplays. The approach combines lecture, discussion, screening,
and presentation of student-artist work. By the end of the year, each studentartist should have a complete first draft of an original screenplay. Students
will also complete screening and coverage reports of films and screenplays
by other filmmakers and writers.

This course is an introductory Creative Writing & Performance workshop. Its purpose is to
get student-artists acclimated to the practices and rigor of creative writing workshops in oral
storytelling, regular generative in-class writing, peer-to-peer critique, multi-genre writing,
performance, and publishing.
Final Projects: S1: Submissions to Multi-Genre Journals. S2: An original Beast
Fable (physical copy, an audiobook, or a virtual presentation).

Final Project: A short and feature-length screenplay.

18
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STUDENT PORTFOLIO
REVIEW AND EVALUATION
Writing Workshop IIA & IIB: Long Game: Advanced Creative Writing
Workshop for Long Form Writing

MID YEAR EVALUATION

This course is an advanced creative writing workshop. Student-artists will continue the
rigorous practices learned the previous year. In addition, student-artists will create, revise
and present more extended versions of projects. Student-artists will submit work to
publications, contests, residencies, and possible features outside of the department.

The Mid-Year Evaluation is a department-wide review of the artistic progress
of the individual student -artist. A precursor to the Portfolio Review,
the session is an opportunity to assess ongoing work, establish goals,
direction and expectations, and identify areas of expertise and/or areas for
improvement. The assessment will be shared with both students and parents.

Final Projects: A personal-themed, multi-genre, and multi-media anthology.
A twelve-panel autobiographical comic (hard copy or animated visual short).

END OF THE YEAR EVALUATION
The portfolio measures the technical development and originality of the
student- artist. The work should display increasing maturity, creativity, and
confidence. Portfolio evaluations occur during “amnesty week” at the end of
terms two and four. The faculty collectively submit a written critique.

The pieces for review do not have to be from coursework and can reflect
independent or professional work if appropriate. All student-artists are
required to present. Each student receives four portfolio grades in all four
classes. Grades are based on the timeliness of (2) submissions (5 points off
each day late) and the quality of (2) presentations.

20
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SENIOR REQUIREMENTS
END OF THE YEAR EVALUATION (cont.)
Student-artists may present any two of the following:
•

Short scripts (10 pages or less)

•

Creative writings

•

Spoken word

•

Videos (5 minutes or less)

•

Photo Portfolio/Photo Essays

For those student-artists who choose the arts as a career path, the
portfolio also displays quality work they can submit for college applications
for specific majors and jobs for entry-level professional and freelance
opportunities.

Beyond annual presentations, by senior year, the Portfolio must also include:

22

•

Participation in at least three (3) department showcases over four years
and participation in the Senior Showcase

•

At least one submission to the Literary Magazine

•

At least one original creative work published in a public forum (print,
digital, audio, YouTube, Vimeo, Soundcloud, etc…)

•

At least one fiction or non-fiction film/video submitted to a competition.
STUDENT HANDBOOK | LITERARY MEDIA & COMMUNICATIONS

The department follows DCPS requirements to satisfy the requisite 24
academic credits in good standing plus 100 hours of community service to
receive a DCPS diploma. To obtain the “arts endorsement,” student-artists
must also satisfy the standards for completing the arts curriculum in good
standing, as set by Duke Ellington School of the Arts.

DEPARTMENT SHOWCASES
All student-artists must participate in at least three (3) out of eight
department showcases over four years and the senior showcase. Studentartists will not be allowed to participate without auditioning.
Audition Rules: Student-artists must have good academic standing (at least
80%), meet departmental standards of professionalism (at least 85%), and
have no more than (3) unexcused absences in all LMC classes to audition.
The auditions are held before a panel of teachers and selected seniors.
The LMC faculty choose the student-artist panel. Seniors must have
good academic standing (at least 80%), meet departmental standards
of professionalism (at least 85%), and have no more than (3) unexcused
absences in all LMC classes to serve on the panel.

DUKE ELLINGTON SCHOOL OF THE ARTS
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MASTERCLASSES/PARTNERSHIPS

MASTERCLASSES/PARTNERSHIPS (CONT)

MASTERCLASSES

PARTNERSHIP WITH DC INDEPENDENT FILM FESTIVAL (DCIFF)

As part of the core curriculum, the department (and individual teachers)
organizes several Master Classes throughout the year. The classes are
designed for student-artists to listen, learn, question, and be inspired by
acclaimed writers, performers, innovators, and media and film practitioners
in various aspects of the field, in person and virtual sessions. Past speakers
have focused on various subjects, including food writing, podcasting,
screenwriting, television writing, movie directing, cinematography, fashion
photography, and photojournalism. Past speakers have included New
Yorker staff writer and Columbia School of Journalism Dean Jelani Cobb,
Washington Post photo director Dudley Brooks, streaming network CEO
Deshauna Spencer, cinematographer LaDawn Manuel, and actress and poet
Suzen Baraka, among others.

DCIFF provides a 6-7 week introductory documentary filmmaking program.
The curriculum complements/extends the department’s existing media
courses. The faculty selects 16- 20 student-artists to participate in creating
several short documentaries. The top film produced in this program
completes at the DCIFF High Film Festival. The festival covers the cost of the
program.

MASTER CLASS WEEK
Master Class Week is an opportunity to challenge and motivate studentartists through a week-long series of round-robin master classes that provide
instruction and opportunities to network with industry professionals across
various disciplines.

24
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MEDIA AND FILM INTERNSHIP PROGRAM
Through the media and film internship program, student-artists receive
invaluable experience ranging from professional development, skill and
character building, and mentorship. LMC partners with media and film
organizations/companies in the area that seeks to foster a long-term
partnership in which future student-artists can secure internships with
specific media entities. The mission of this program is ultimately a pipeline
diversity project in which student-artists could potentially gain summer
employment and/or permanent employment after college.

DUKE ELLINGTON SCHOOL OF THE ARTS
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LMC PROGRAMS
RIOT! THE LITERARY MAGAZINE
RIOT is the literary magazine for Duke Ellington School of the Arts, featuring
curated fiction, non-fiction, and visual work produced by student-artists.
While open to the entire student body as contributors, LMC seniors in the
Entrepreneurship course will manage editorial and operations. Studentartists will be nominated by faculty in their Junior year for significant roles in
creating the publication.

THE STOMP: STUDENT NEWSPAPER
The newspaper is a student-run enterprise with faculty and professional
guidance and support, managed by third-year journalism student-artists but
open to students school-wide. It features reporting on school, community,
and local issues of interest to the Ellington community.

PODCAST
A team-developed podcast, in any form developed by individual teams, is the
final year-end product of the third-year Journalism class.

FILM CLUB
Student-artists will be responsible for creating fiction and non-fiction content
for LMCTV’s YouTube channel, Instagram, and other platforms. Within
the club, the student-artists will focus on all phases of production (preproduction, production and post-production). The goal is for the club to
become the in-house production studio for DESA.

26
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LMC PARENTS
PARENT GROUP
Led by a parent-elected leadership, the LMC parent group collaborates with
teachers to develop strategies for support of the program, including live
events, fundraising, community outreach, and volunteerism. The combined
support of parents, family members and friends, are imperative for the
continuation of the LMC Department to meet its goals, as an incubator for
current and future writers, filmmakers and creators. The reach of the program
is not limited to only accomplishing departmental goals; but to also thrive as
an integral component in the school’s operations as a whole.
PARENTS ARE REQUIRED TO VOLUNTEER THEIR SERVICES FOR A
MINIMUM OF 40 HOURS PER YEAR IN ONE OR MORE OF THE FOLLOWING
AREAS:
•

Hold position in LMC Parent Group

•

Help to plan and implement LMC involvement in fundraising efforts

•

Secure guest writers, filmmakers and creators.

•

Plan field trips

•

Help to execute plans for the End-of-theYear trip

•

Initiate fundraising activities and manage them with department chair’s
approval

•

Attend monthly Parent Group meetings

•

Attend S.H.A.D.E. meetings

•

Help to plan coverage for rehearsals, performances and concession

•

Donate snacks and water

•

Communicate by maintaining a phone and email list
DUKE ELLINGTON SCHOOL OF THE ARTS
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PARENT MASTERCLASS/ORIENTATION
The Parent Masterclass/Orientation is a newly created event that gives
parents a unique opportunity to get a first-hand look at what student-artists
learn each day in the department –discussions, topics, techniques, and
approaches.

GRADING POLICY
The purpose and spirit of Amnesty Week are to allow the studentartist to turn in missing assignments from the current term. However,
full credit is not available for late assignments. Student-artists can
only receive full credit for assignments if they have a valid excuse from
the administration. Assignments turned in five days after the deadline
will be deducted 10 points. For every additional five days, 5 points will
be deducted.

GRADING CATEGORIES
All LMC students will be graded using the following three major
categories:
•

Student Engagement 10%

•

Practice and Application 50%

•

Assessments 40%

CODE OF CONDUCT
 the Literary Media & Communications Department, we believe in
In
holding our student-artists to a very high standard of conduct. We
believe that an early understanding of professional expectations will
instill a valuable set of tools and soft skills that will serve them well
for years to come. In light of this, we have created a simple code of
conduct and grievance procedure that will enable faculty and students
to maintain a professional learning environment.
28
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CODE OF CONDUCT (CONT)
WE EXPECT STUDENTS, FACULTY, AND GUESTS:
•

To be respectful of one another and to demonstrate intellectual curiosity and
humility.

LMC STUDIO OPERATIONAL PROCEDURES
AND RULES
•

Smoking, eating, and drug or alcohol use are prohibited in studios.

•

Student-artists should not work alone in the studios at night, and
students should not operate machinery at any time unless one
other trained person is in the studio.

•

Work clothing:

WE EXPECT STUDENTS:
•

Dress appropriately.

•

To hand in completed assignments on time. Late and incomplete
work is unacceptable.

•

Unexcused absences and tardiness will not be tolerated.

•

Disruptive behavior will not be tolerated.

•

Poor participation will not be tolerated.

•

To respect the individual classroom rules of all teachers, both
arts and academics (For example, no food and drink around the
computer equipment in the lab).

30
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•

Any loose clothing that could become trapped in machinery or
accidentally dipped in chemicals must not be worn.

•

Hair must be tied back, or a headband is worn so it cannot
become caught in machinery. Similar precautions must be
taken with beards, personal dress, and adornments.

•

Protective clothing worn during the use of hazardous material
should be removed after work and carefully stored to avoid
contamination.

•

Shoes must be worn at all times in the studios.

•

There shall be no unauthorized visitors in the studios. Friends,
family, and pets can see or talk with you outside the studio.

•

Aisles and exit routes must not be obstructed in any way (no
equipment, chairs, personal materials, or trash permitted in the exit
area). Exit doors shall not be locked, bolted, or obstructed to block
egress. Emergency Fire Exit doors are “exit only” in compliance
with Fire Department regulations.
DUKE ELLINGTON SCHOOL OF THE ARTS

31

AUDITIONS
•

Studio doors (internal and external) are not to be propped open
as it creates a hazard to other rooms and interferes with the
ventilation.

•

Electrical and mechanical hazards: Immediately report any missing
or malfunctioning equipment or supplies. Do not attempt to repair
or alter equipment yourself.

•

Procedures for housekeeping set standards for cleanliness,
equipment use, and storage of all materials and gear are always in
effect.

EQUIPMENT USE
All LMC Department equipment and tools should be signed out to
students by an LMC; faculty member and returned to the faculty
member within forty-eight hours. In the case of loss, theft, or
damage to the LMC Department’s property, parents are responsible
for replacing the property as per the required signed contract that
includes policies for check-in and out log.. Students who demonstrate
irresponsibility with the equipment will not be allowed to use the
equipment until they can demonstrate responsibility.

32
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Auditions are a critical first step in the application process for Duke
Ellington School of the Arts. The department focuses on storytelling
across various media platforms, with writing as the foundation of
content development and creation. Prospective student artists should
prepare and submit with that displays proficiency, potential and artistic
aspiration in multiple forms of content creation.

THE LITERARY MEDIA AND COMMUNICATIONS AUDITION HAS 4
PHASES:
•

For the first phase, prospective student-artists must submit
audition portfolio/writing samples electronically by the deadline.
All requirements must be submitted for consideration.

•

Participate in an audition interview. The interview consists of a
portfolio review and a conversation with faculty about artistic
aspirations.

•

If selected to continue, the student will participate in an LMC
workshop, where they will have writing and group review exercises.
For those selected, participation in the audition workshop is
mandatory for continued consideration as an LMC candidate.

•

Family Interview. The family interview is a school-wide requirement
and an opportunity for parents and student-artists to ask
questions of the faculty and administration.

DUKE ELLINGTON SCHOOL OF THE ARTS
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FACULTY BIOS
DERRICK WESTON BROWN

Derrick Weston Brown holds an MFA in Creative Writing from American
University. He is a founder of Busboys and Poets’ Poet-In-Residence,
a graduate of Cave Canem, and a fellow of Voices of Our Nations
Foundation (VONA) summer workshops. Brown is a participating author
in the PEN-Faulkner Foundation’s Writers-In-Schools Program. His work
has been published in Racebaitr, Colorlines, and Bayou Magazine.
Brown’s debut collection of poetry, Wisdom Teeth was released in 2011
through PM Press. His second collection of poetry, a chapbook entitled
On All Fronts, was released bound with two artists’ collections in a
series from Upper Rubber Boot Press entitled Floodgates Vol.5.
Email: derrick.brown3@k12.dc.gov
Courses:
•

Writing Workshop IA & IB: The Fore-Word: Creative Writing &
Performing First Year Workshop

•

Writing Workshop IIA & IIB: Long Game: Advanced Creative

ELON DURANT
Elon shares her excitement as a recent Howard University MFA graduate
with the next generation of Ellington filmmakers. Her work includes
writing, directing, and editing local artists’ music videos. The studentartists will benefit from her years of writing and filmmaking experience.
Email: elon.durant@k12.dc.gov
Courses:
•

Cinematic Arts Production IV: Documentary Filmmaking

•

Senior Project: LMC

•

Play Analysis (Scriptwriting)/Technical Writing

ELANNA HAYWOOD
Elanna Haywood has been part of the Ellington family for over a decade.
She teaches writing and media studies. Additionally, Haywood is a
freelance writer, editor, and educational consultant. She is currently
pursuing a professional painting practice. Haywood attended Louisiana
State University and Howard University and holds degrees in English
with a concentration on African American literature.
Email: elanna.haywood@k12.dc.gov
Courses:

34
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•

Journalism III: Independent Journalism: Writing Criticism,
Analysis and Commentary

•

Writing for Media
DUKE ELLINGTON SCHOOL OF THE ARTS
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ERIC EASTER -- CO-CHAIR

OSCAR JAMAAL

Eric Easter is a producer, writer, media executive, and CEO of Blackbox
Digital, which produces non-fiction television and digital content. The
former CEO of Black Heritage Network, Easter is the creator and coauthor of the bestselling book and international photo exhibit, Songs of
My People. A veteran of major political campaigns and former editorin-chief of Ebony.com, Easter frequently writes on the intersection of
politics, tech, race, and culture for The Washington Post and Politico. He
holds a B.A. in Broadcast Journalism from Howard University, where he
chairs the advisory board of its PBS station, WHUT TV.

Oscar Jamaal is a filmmaker, educator, and digital arts professional.
Jamaal brings twenty years of classroom experience working with urban
youth to use storytelling and film production to create their original
video content. He empowers student-artists with self-confidence by
highlighting their talents, developing disciplined habits, producing
quality work under deadlines, and generating critical thinking skills that
help them achieve academic success.

Email: eric.easter@k12.dc.gov
Courses:
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•

Journalism I: Fundamentals and Ethics of Journalism

•

Journalism II: The Writer’s Room: Student Newspaper/Podcast
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Email: oscar.jamaal@k12.dc.gov
Courses:
•

Media I: Principles and Elements of Photography

•

Media II: Audio and Sound Design

•

Media III: Advanced Video Production

DUKE ELLINGTON SCHOOL OF THE ARTS
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PENNY T. HOLLIS -- CHAIR
Many media entities have recognized Filmmaker Penny T. Hollis since
completing a bachelor’s in Mass Communications at Grambling State
University and an MFA in film production at Howard University. Hollis’s
video editing and storytelling include collaborations with Discovery
Channel, National Geographic, Travel Channel, Smithsonian Channel,
and PBS, among others. She has won awards in the independent film
industry for editing. Hollis teaches at George Washington University and
has taught scriptwriting, editing, and production at Howard University,
George Mason University, and the University of the District of Columbia.
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SY 22-23 CALENDAR
Sharing Week: August 29th – September 2nd
Parent Masterclass/Orientation: September 17th
Masterclass week: October 17th – 21st
Winter Showcase Auditions: September 19th – 23rd
Winter Showcase: December 9th at 7 pm and 10th at 5 pm

Email: penny.hollis@k12.dc.gov

Spring Showcase Auditions: January 30th – February 3rd

Courses:

Spring Showcase: May 5th at 7 pm and 6th at 5 pm

•

Cinematic Arts Production A/B: Introduction to Media Cinematic
Arts

Senior Showcase: June 2nd at 7 pm

•

Cinematic Arts Production II: Intermediate Filmmaking and Video
Editing
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Christmas Party: December 16th

DUKE ELLINGTON SCHOOL OF THE ARTS
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HANDBOOK RECEIPT
I have read and received Duke Ellington School of the Arts LMC DEPARTMENT
HANDBOOK and understand that I am responsible for understanding the policies and
procedures set forth in the handbook. I further understand that to ensure that
(Print Student Name) ________________________________ is gaining the expected
requirements and accomplishments from the course of study/curriculum within the
LMC Department, they are accepted on a CONDITIONAL ACCEPTANCE for entry/reentry into our Program.
Signature of Student and Parent/Guardian are Required on this Handbook Receipt.
Please click on the links below to sign.

Parent Signature Here

Student Signature Here

40

STUDENT HANDBOOK | LITERARY MEDIA & COMMUNICATIONS

